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2-1 Discussion: Objectives and Bias in the Social Sciences

Biases and emotions in social science research can lead to skewed results, negatively
affecting societal understanding and policymaking. For example, biased research can inform
policies that fail to address broader or more critical issues, perpetuating inequalities. However,
acknowledging these biases can also positively impact research by encouraging transparency and
reflexivity, enhancing the study's relevance and accessibility.

Despite these nuances, objectivity remains crucial for maintaining credibility and
ensuring effective decision-making. Objective research is more likely to produce reliable
findings that can inform equitable policies and interventions, addressing the root causes of
societal issues. Therefore, while recognizing the human element, social scientists must strive for
objectivity to contribute meaningfully to society's advancement.

Advertisements

Luxury Car Advertisement

Bias from the Advertiser: The ad showcases the car amidst high-end lifestyle symbols,
suggesting that ownership denotes success and elite status. This promotes a stereotype that
personal value and social status are tied to material possessions.

Bias towards the Target Audience: It appeals to those aspiring to or maintaining a high
socio-economic status, exploiting biases around wealth and success.

Fast Food Campaign

Bias from the Advertiser: The imagery focuses on young, happy individuals enjoying
their meal, subtly implying that happiness and social bonding can be enhanced through their

product.
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Bias towards the Target Audience: Targets busy, younger demographics with
preconceptions that convenience equals satisfaction, overlooking nutritional aspects.

Fitness Tracker Commercial

Bias from the Advertiser: Emphasizes cutting-edge technology and health data,
suggesting that advanced metrics are essential for personal health improvement.

Bias towards the Target Audience: Appeals to health-conscious individuals, reinforcing
the bias that technology is necessary for a healthy lifestyle.

Eco-Friendly Household Products

Bias from the Advertiser: Highlights the use of natural ingredients and environmental
benefits, potentially overemphasizing the product's effectiveness and eco-impact to align with
the brand's green image.

Bias towards the Target Audience: Targets environmentally aware consumers, banking
on the bias that all-natural means safer and better for the planet.

Summary

Each advertisement exhibits potential biases, from leveraging stereotypes and societal
values to appealing to specific consumer preconceptions. The luxury car ad ties success to
materialism, the fast-food campaign associates convenience with happiness, the fitness tracker
commercial suggests technology is essential for health, and the eco-friendly product ad implies
natural ingredients are unequivocally superior. These biases reflect the advertisers' agendas and

target audience expectations, influencing consumer perception and behavior.



SCS 100 2-1 DISCUSSION 4

Peer Responses

In this week's resources, you learned about several specific strategies that you can use to
manage your biases. How might you apply some of those strategies to processing media, such as
the advertisements your peers shared?

Response 01

Hi, Jordan. Excellent analysis of the biases in your advertisements. Reflecting on the
strategies we learned, applying critical thinking by questioning the intent behind the ad's
messaging can be insightful. Also, considering diverse interpretations could offer a more
rounded view of potential biases. Seeing how biases shape our media consumption and

perceptions.



