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5-1 Assignment: Qualitative Research Methods

Qualitative research is underpinned by several key assumptions that differentiate it from
quantitative approaches. First, qualitative research assumes that the researcher’s perspective
influences the study. This subjectivity is not seen as a drawback but is managed through
reflexivity. Researchers are expected to reflect on their biases, backgrounds, and experiences
critically and consider how these factors shape their interpretation of data. For instance, a
researcher’s cultural background might influence their understanding of participant behaviors,
necessitating a conscious effort to acknowledge and account for these biases in their analysis.

Secondly, qualitative research strongly emphasizes the importance of context.
Researchers assume that behaviors and experiences can only be fully understood within specific
social, cultural, and historical settings. For example, a study on community health practices
would consider the local cultural norms and historical events that shape those practices. This
contextual understanding is integral to interpreting qualitative data and provides depth to the
findings that quantitative methods might overlook.

Furthermore, qualitative research often employs a flexible and evolving design. Unlike
quantitative research, which typically follows a fixed plan, qualitative studies start with a broad
focus that becomes more refined as the research progresses. This emergent design allows
researchers to adapt to new findings and insights, making the research process more dynamic and
responsive to the complexities of the subject matter. For instance, initial interviews might reveal
unexpected themes, prompting the researcher to adjust their focus and explore these new areas in
greater depth.

Despite its strengths, qualitative research faces methodological challenges, particularly

regarding validity, reliability, and generalizability. Validity in qualitative research refers to the
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credibility and trustworthiness of the findings. Strategies such as triangulation, member
checking, and providing thick descriptions can enhance validity by ensuring that the data is
accurately and comprehensively represented. Triangulation involves using multiple data sources
or methods to cross-verify findings, while member checking involves seeking participant
feedback on the accuracy of the researcher’s interpretations.

Reliability, or the consistency of the research findings, can be challenging due to
qualitative data's unique and contextual nature. To improve reliability, researchers can maintain a
detailed audit trail, documenting every step of the data collection and analysis. Using precise and
consistent data collection and analysis methods also contributes to reliability.

Generalizability, or the applicability of findings to other contexts or groups, is often
limited in qualitative research because it prioritizes depth over breadth. However, the concept of
transferability can be helpful. By providing detailed, contextual descriptions, researchers allow
others to assess whether the findings apply to different settings. For example, a study on
educational practices in one school can offer insights that other schools with similar contexts
might find relevant.

In conclusion, qualitative research’s assumptions about subjectivity, context, and flexible
design provide rich, nuanced insights but also present challenges in establishing validity,
reliability, and generalizability. Addressing these challenges through strategies like reflexivity,

triangulation, and detailed documentation can enhance the robustness of qualitative research.



